


“The most powerful element

INn advertising is the truth.”
— Bill Bernbach



“We sell orelse.”
— David Ogilvy



“Let’'s gear our advertising to sell
our goods, but let’s recognize also
that advertising has a broad
social responsibility.”

— Leo Burnett



“lhumbly agree.”
— Chris Sutherland



Who is Chris Sutherland?

Chris has worked for some of the largest global advertising agencies and marketing
departments in Australia. He also has proven success on many communication

projects, ranging from food, government and security—through to—the automotive
and retail sectors.
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The Team

Creative Partner/CX Full Stack Developer

Dianne Reynolds Lionel Jing

Dianne's passion is building and refining Bachelor of Computer Software Engineering from the University of
customer experience for brands. Cultivating Hong Kong. Lionel is a multi-faceted software developer proficient in
engagement and making sure the creative React/Redux, React-Native, Angular, lonic, Vue, Node, Python, and .net.

is not just on brief, but has that something
special about it

© UIMUX Full Stack Developer
Yin Chengze

Experienced UI/UX, DevOps. Yin was one of
the first adopters of Node s (6+ years),
React (4+ years), Redux, Angular, .net, Vue
and Relay.




You need to be unique. You could have
the best product in the known universe
and be overlooked by your audience.
Before loyalty is earned, people buy on
perception, and that perception should
be created from your USP.
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A life without purpose is like a novel without a
plot, right? We can help articulate your purpose,
in an interesting way. In a way where your
audience can appreciate what it is you are
offering and connect what it is you believe in.

Purpose



Most of the businesses that will have a chance
of survival in the next decade are those that
make impact for good. We'll help you define
the right strategy for maximum impact.




PR

Buzz channels
and crisis
management

Web design

We build smart sites
for doing business
(SEO) Optimised
websites

Brand

From perception to purchase,
and across all the touch points
of your customer experience.
We believe investing in your
brand is pure wisdom

Design

We design
catalogues, brochures,
signage and promotional
products for many
well known
brands

Advertising

History of successful
above the line campaigns
through TV, radio, print &
programmatic




Omni—Channel
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We deliver omni-channel marketing as a r.obus_t advertisin.g We use powe rfu |
solution. We do this through the use of social, display, mobile, ) ) )
and video ads. Our strategic relationships with top-tier media (@) pt| m |Sat| on teC h no I Ogy
partners and major inventory sources provide us with an t
o reduce wastage.

extensive and effective national reach.






Tourism
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Fashion

S
//Arg/'ﬂ/m to Temelli Jewellery:
A world of exclusive creation ////.J//'r/);r//
and erafted by award winning master
raftsman. Temelli are renowned for fine
diamon ',..’/z'////‘///.i gems, Australian

pink diamonds and lustrous south

prou ur beautitul

1mamer collection of (/{‘f'é“x imepieces
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Mobiles to
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Chris Sutherland has clients Australiawide
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